








opponents and undecided people. Thus, the possibility of assessing the actual reactions of the
audience decreases.

Repetition as a stylistic procedure is a powerful tool of persuasion, whose effectiveness has
been confirmed and documented, for example in a number of psychological studies. In
linguistic studies, repetition appears as the focus of attention of studies which aim at elaborating
mechanisms for automatic detection of rhetorical figures of repetition. Such research, while
undoubtedly contributing to a better knowledge of them, has little potential to create
generalizations, mainly due to the fact that a detection algorithm can be developed for only a
few figures of repetition, automatically excluding from this group figures whose meaning is
based on the understanding of often abstract relations between words or expressions.

As far as current research on the discourse of the presidential campaign is concerned, the
literature collected in this dissertation shows that on the one hand it aims to define all the
rhetorical strategies applied in a given type of text, and on the other hand, although it focuses
on a certain group of rhetorical figures, these elements are often examined in texts created at
different times and by different authors.

Critics of the first approach to researching presidential discourse often emphasize the fact
that the study of many factors (types of messages, strategies) can negatively influence its
accuracy. However, this method provides insight into the entire communication process during
the campaign and allows for the development of theoretical foundations that can later be applied
systematically to the entire presidential campaign discourse. On the other hand, research on a
selected aspect of a certain whole allows for a detailed study of the topic and thus may
contribute to the formulation of conclusions for prospective research or may become part of a
broader approach. All these advantages outweigh the disadvantages of this method, which is
the risk of presenting idealistic results that do not reflect the essence of the whole phenomenon.

Despite the differences in the conceptual and practical framework of these approaches, both
types of discourse research underline the importance of applying rhetorical figures and
strategies to discourse, the overriding aim of which is to influence potential voters in order to
gain their support.

However, the research carried out in this doctoral thesis differed from most of the research
studies currently being carried out, not only in terms of its subject matter but also in its scope.

The texts of the speeches analyzed belonged to two different genres of the American
presidential campaign discourse. The first subject of comparison was the six speeches of the

candidates at party conventions, during which they officially accepted the nomination for












